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My late Mom was a writer and she taught me to spin a good tale as soon as I could talk. And so 
I learned to entertain my bunk mates at sleep-away camp.. Or tell stories to keep the bullies at 
bay. I hold my pen and honor her and her yellow legal size pad she was attached to. Whether 
it be fiction, poetry, interviews..I write.

Being given the cover story was so much fun. I got to know Layla Felder

This is a gifted teen who is not only a Movie Actress but someone who respects the past as 
well as rapidly moving into the future. Her interests are fascinating.  I also got to know Rhys 
Olivia Cote . A comedic nine year old on the cusp of movie stardom. Recently acting with 
Denzel Washington and filming currently with legend Barbra Eden. Interesting stories to be 
told. And so I write...

In my own words
ADELE D'MAN

WRITER
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Welcome issue #12, our big holiday issue. I am 
excited to present it to you. We already know 
the holiday "finding the right gift" struggle 
has begun. Many of you have already started 
shopping for great gifts for your friends and 
family, and it is nerve-wracking trying to find 
them a gift they will love. I hope this issue 
help. We have 37 gift suggestions that will 
surely have things for everyone in the family. 

Halloween has just passed, 
and we were tagged in 
some fantastic costumes. 
I wish I could share all 
but here is a special one. 
Meet Cece, age 5. She is 
one of my Hallowen all 
star! Cece is on the Autism 
Spectrum. She was non-
verbal until shw was over 
3 years old. She really likes 
playing dressing up, since 
we're constantly playing 
at home in silly costumes 
and accessories.Thank you 
Meredith for sharing these 
awesome photos of Cece. 
Follow Cece on instagram 

at @mere.brown.

I also must add one of my favorite instagram 
travel family, the Rodriguez family.Their photos 
are always inspiring an their Holloween smoke 
images captures the fun of family time. Follow 
them on instagram at @isaiahphotons.

LETTER
Editors

Maximo Hamilton
EDITOR IN CHIEF





Melijoe
                     photographed by ISA BATTAGLIN
       LILLYK PHOTOGRAPHY
               makeup and hair by BELLA COSTANZO
                   models TERRA TEAGE (LA MODELS)
               HARLEY ELISE (BRUCE AND BROWN LONDON)

                 outfits provided by MELIJO PARIS 
DOLCE & GABBANA, GUCCI, 

STELLA MCCARTNEY KIDS AND SCOTCH AND SODA
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Sienah's
Nursery

by BELLE ABODE
www.belleabode.com.au





Décor

We are finally able to reveal our beautiful new 
nursery, much to the delight of one exhausted 
and relieved hubby.

After many months of planning, ordering 
products, arranging, rearranging and then changing our mind 
yet again, I’m very proud to announce that we’re all delighted 
with the result.

Welcome to Sienah’s nursery
The first thing you’ll notice is the tranquil ambience of the room. 
We opted for a soft, calming presence that would be suitable for 
a young baby – who knows, maybe it will finally help her fall 
asleep! At the same time, we still wanted it to be trendy and girly; 
we decided the floral theme was the perfect way to achieve both. 
Needless to say, we’re both loving the final look.

The color scheme was also crucial in maintaining the right feel 
for the room – too bright and the room wouldn’t feel tranquil. 
The soft grey, dusty pink and subtle touches of rose gold give 
the perfect mix of fashion and peacefulness and compliment the 
beautiful array of features in the room.

And those features! Where to begin? A stunning set of items was 
carefully chosen to create the three perfect baby areas: a relaxing 
corner with a gorgeous rocking chair for mum and bub to unwind 
in style; a reading nook with a canopy where Sienah can enjoy 
her favorite bedtime stories, and of course the play gym and 
rocking sheep to compliment her new favorite play area. All of 
the items were meticulously chosen for their style and quality 
from an array of small businesses both within Australia and 
abroad – many of them handmade by extremely talented mums!

And the result… Well, the result speaks for itself really – breath-
taking. Finally, we want to put out a huge thank you to all those 
wonderful stores who worked tirelessly with us to achieve the 
amazing finish that we did! It really was a large team effort (with 
100 stores supplying products in the end!) and each store put so 
much love into the process.
I would highly recommend each of them in a heartbeat, but 
that’s a blog for another day ;)

So why did we choose these products in particular? Apart from 
the look and quality and the fact that we love to support small 
businesses, particularly from other mums, there were also prac-
tical reasons. We’ve chosen products that Sienah can immediately 
enjoy (sometimes with the help of a parent), but which she can 
also continue enjoying as she grows. When she’s finally ready 
for a big girl’s room, our beautiful baby can continue loving her 
favorite items for many years to come.
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Self care and keeping fit is no longer a trend during 
pregnancy and postnatally, It is the norm for most 
women who aspire to a healthy lifestyle. Though it 
is not always easy to keep fit and eat healthy with 
busy work schedules and family obligations. 

I reached out to Daniela Beniamini who is the creator of Frisky 
Fitness in Canberra Au. She is a woman’s health and fitness 
coach specializing in pre/post natal clients. She has found a 
way to turn healthy living into a business, keeping it fun and 
helping others.
I asked her a few questions about her journey and how she 
stays healthy happy and positive 
as a new mom and business owner. 

What were you doing before the 
baby and FriskyFitness?
My background is in Project 
Management. I am still a project 
manager 4 days a week. I have 
been into health and fitness for a 
long time and decided after falling 
pregnant that I wanted to specialize 
in pre and post-natal fitness. The 
importance of continuing to remain 
active during pregnancy (and after) 
and training with someone who 
knows how pregnancy and labour 
effect your body is highly under-
estimated. 

What is a typical day like for you?
A typical day for me starts off with 
taking my daughter Audrey and 
my dogs for a walk in the morning. 
Then its daycare drop off and off to work. After work I will either 
be running a fitness class or attending the pilates studio (I am 
currently in the process of becoming a Pilates Instructor). On the 
days that I am not running a class or at the studio I love nothing 
more than coming home, lounging about with my family. On top 
of that I run a 6 week Post-Natal Body Restore Program which 
involves creating workouts, sourcing recipes so that my clients 
are fueling their bodies with healthy meals; creating new essential 
oil recipes to help with emotions and well-being and generally 
keeping my clients on track to achieve their goal. 

What is the first thing a new mama should focus on when they 
are ready to get back to fitness?
One thing I always say to my clients is to listen to their body. I 

see a lot of women wanting to rush back into fitness post preg-
nancy to get their 'pre baby body' back. Its so important to get 
back into fitness gradually and equally important to know and 
understand how your body has changed. A good way to do this 
is to see a Woman's Health Physiotherapist but also talking to 
a fitness professional who has a good understanding of what 
to look out for. 
What inspires you so that you stay positive and are able to 
keep inspiring others?
My inspiration comes from a number of sources but mainly my 
daughter. I want her to grow up knowing that she can do any-

thing she puts her mind to and that 
even when things are hard, you have 
to keep going and chase your dream. 
I’m sure people thought I was crazy 
starting my own part time business 
just after giving birth (and maybe I 
was) but I guess I was driven by her 
to actually achieve what I had been 
putting off for a long time. 

What is Meta fitness and Kanga 
training?
METAFIT is a high intensity interval 
training class. The beauty about this 
class is that it is quick and it's tough! 
True HIIT should be no longer than 
20-30 minutes. Metafit classes are no 
more than 25 minutes which is great for 
those people who want a quick workout 
but want to walk away really feeling 
like they have pushed themselves
Kanga training is having baby in their 
carrier during the workout, baby can be 

comfy and calm whilst listening to your heart beat. The class is 
structured and includes some dance, strength, cardio and pelvic 
floor/core work. Its a full body workout but its FUN!! 

How do you structure the difference in training a pre natal as 
opposed to post natal client?
For pre-natal clients the key things to consider are her comfort 
levels i.e. is she in pain or feeling discomfort, her pelvic floor 
health, the strength of her entire core and her mobility levels. 
From there workouts can be structured accordingly. For post-
natal clients the focus is on restoring and re-training key muscles, 
especially the core and pelvic floor. Then its about strengthening 
the body from the inside out to enable her to feel strong enough 
to tackle everything that motherhood throws at her. 

FRISKY FITNESS
                     story by CARLA TARANTINO
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Last thoughts: I am a massive believer in is 
SELF-CARE. Motherhood can feel isolating so I 
am constantly telling my clients to remember to 
look after themselves. As a new Mamma this can 
feel selfish but in actual fact, it is the complete 
opposite. If you are not doing things for yourself 
resentment can quickly seep in and spread like 
a germ. You'll resent your partner. You'll resent 
your baby. You'll resent your life. This is NOT 
how motherhood should be. It should be full of 
love, happiness and gratitude. But it starts with 
you and self-care. 

Visit Frisky Fitness at www.friskyfitness.com.au
www.facebook.com/friskyfitnesscanberra
Follow on Instagram @friskyfitnesscanberra





Layla
Felder

 AT NEARLY 15, LAYLA FELDER IS AN ACTRESS, MODEL, 

COMEDIENNE AND OPERA ENTHUSIAST. I’M FASCINATED IN LEARNING 

HOW ALL OF THESE DIFFERENT WORLDS COME TOGETHER TO MAKE UP 

THIS WONDERFULLY FACETED YOUNG WOMAN. 

Photography and styled By OLESJA MUELLER

Hair & Makeup By BARBARA YNIGUEZ

By ADELE D'MAN



Happy Birthday to you. You are 
turning 15. Any plans? 
I have a Biology test to study for and 
I’m having a birthday party! It’s a 
Black Panther themed party and I’m 

dressing as Oko-ye. I can’t wait!

Acting in two Feature Films and still a normal 
girl with a Biology test to study for. I have to tell 
you that the pictures of you dressed as the Artist 
Frida are truly in-credible. What makes her so 
important to you? 
Frida Kahlo has always been a part of my life since 
I can remember. I admire her self-confidence, her 
lack of self-pity, her artistic talent, her uniqueness 
and, of course, her style.

I know you are in NYC for one of your other pas-
sions which is Opera. How do you expect “Samson 
and Delilah” to be received?
Of all the 130+ operas that I have seen in my lifetime, 
I believe that Samson and Delilah is the most beau-
tiful musically.

You were the youngest Ambassador to the Met 
Opera. How did you become interested in it? 
When I was 2 years old I fell in love with Opera when, 
by chance, I was watching an episode of Sesame 
Street where Denyce Graves sang the Habañera 
from Bizet’s Carmen.

I remember that, because my Mom was an Opera 

lover. Now some more exciting news, The Feature 
Film “Instant Family” is opening on November 
16th.  Congratulations. Can you tell me about 
your character?
Thank you! My character is called Savannah, and she 
is a “bad girl”. Savannah is one of the best friends 
of Isabela Moner’s character, Lizzy. Savannah isn’t 
bad at heart, but she has so little faith in society and 
humanity that she does as she pleases. As a foster kid 
and a teenager, she wants to grow up fast so she can 
gain her independence and get out of the foster care 
system. She was such fun to inhabit because she is so 
unlike me, so I really got to play and just have fun!

This Movie is a Comedy but it deals with the serious 
issue of Foster Families. What are your personal 
feelings about it? 
I think that when there are loving families who 
want to open their homes and lives to children who 
are struggling or alone in the world…well, that is 
powerful.

What was your first day on set like? 
I was pretty nervous because it was my first movie 
ever, it was a big budget film, and I wanted to make 
a good first impression. When I actually got on 
set I remember physically shaking because it was 
freezing…and intimidating at first. Fortunately, I had 
to fall out a window repeatedly in my first scene, 
which will warm you up!

That’s amazing. How many takes were there?
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It took probably 20-30 takes.

Who was funnier on set, Rose Byrne or Mark Wahlberg? 
Rose Byrne - she was always the one cracking jokes 
or giggling. 

Did your extensive background in Improvisational 
Comedy help you on the audition and in the role? How?
Definitely! There were parts where we had to improvise 
lines and having a back-ground in improv, in general, 
made that much less stressful!

What is your method when it comes to memorizing 
your lines?
What I usually do when I get a script is I read over it, 
highlight my lines, do my characterization exercises, 
run it on my own, and then run it with my Dad. Then 
we’re good!

Can you share funny moments on the set? 
There were so many… On the first day Sean Anders 
was explaining something to Rose and picked up a 
prop, which was a bowl of pasta, and since he thought 
it was fake he turned it over and the pasta spilled out 
onto the bed. It was hilarious!

I wish we could see that. You have another Movie 
“Tyson’s Run” that comes out next year. It’s a Drama. 
Can you tell us what it was like working on that and 
a little bit about your character? 

This was an amazing movie to work on because it was 
my first part as a supporting lead. The director, Kim 
Bass, made me feel so at home and so did the rest of the 
crew. I made quick friends with the cast as well. The 
set had a joyful energy and everyone genuinely was 
happy to be there. My character, Shannon, is the only 
kid at school who is nice to Tyson - he has Aspergers. 
She also has a bit of a crush on Tyson, and vice versa, 
so that helps. Shannon was wonderful to embody and 
easy to relate to!

Now for the most important question, which movie 
had a better craft table? 
Instant Family. The company that they hired made 
the best omelettes!

What do your friends in High School think about 
your success?
My friends are very supportive and happy for me.

Has there been a downside? 
So far it’s been a great ride.

Are you excited to walk the Red Carpet?
YES! I love fashion and any excuse to get dressed to 
the nines for anything whether it be opening night 
at the opera, or a Red Carpet, is a treat. Plus, I get 
to reconnect with the cast and have fun, and see the 
premiere of course.
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"Frida Kahlo has always been a part of 
my life since I can remember. I admire her 
self-confidence, her lack of self-pity, her 

artistic talent, her uniqueness and, of 
course, her style."



What are some of your dreams?
I want to travel throughout Europe and maybe live 
there someday, preferably in Germany. I want to have 
the means to go to The Met regularly and be a patron. 
Being on SNL would be amazing! Honestly, at this 
point, I am just going to try and do as many things as 
possible before I die and see what happens!

I’m going to give you a choice of two and you choose 
your favorite one.
Lucille Ball or Tina Fey
Tina Fey

Oreos or Chocolate Chip 
Chocolate Chip

Vegetarian or Carnivore 
Carnivore

Whose Line Is It Anyway or SNL 
SNL

It’s been really great getting to know you today,
What question didn’t I ask you?
You’ve covered basically all of them! The only one I 
can think of is:
What are your favorite operas? Carmen By Bizet, and 
La Bohème and Manon Lescaut by Puccini.

La Boheme is my favorite too.
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Twins
Big
Apple
by | NAMRATA 
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Kate’s just another mom.  She spends the nights 
preparing for the next day and the mornings 
negotiating wardrobe choices with her twin 4-year 
olds.  Living in the Big Apple offers plenty of child 
friendly distractions so she and her twins head out 

to catch a subway or a bus for a day out in the City.  Destination?  
The latest art gallery installation!  Not your typical first choice 
for child friendly activity in New York City, right?  At just four 
years old, her twins probably have more exposure to art than the 
average adult!  Don’t believe me?  Just check out her Instagram, 
Little Twins Big Apple (@LittleTwins_BigApple).  

Being a child of an artist and an art teacher herself, Kate has always 
wanted to be an artist when 
she grew up.  Plans changed 
slightly (she is now a creative 
producer and screenwriter in 
independent film) however 
her love and appreciation for 
visual arts has remained.  We 
had the lucky opportunity 
to ask Kate, an artist herself, 
about her experience raising 
twins in the world of art!

1. How did you come up with 
this idea of Little Twins Big 
Apple?  How did your project 
take off on Instagram?  
I was visiting galleries and 
museums regularly before the 
kids were born, but after their 
arrival, I felt like my ability to 
go out and experience every-
thing NYC has to offer was 
over. Maneuvering the city 
with kids is challenging, and 
people aren’t always excited 
when you bring children into 
a typically more adult-driven 
space. I started to feel a bit iso-
lated for several months and my own creativity took a major hit, so 
I decided I needed to figure out how to get back to the museums 
and galleries, regardless of the added difficulty of bringing kids 
along. I saw it not only as a chance for me to get back to doing 
something I love, but also as an opportunity to introduce my 
children to the creativity of others, and an opportunity for them 
to learn what we call “appropriate gallery behavior.” It became 
a great way for us to spend time together while also educating 
them through exposure to so many different kinds of art. 
I would take pictures of our adventures and share them on 
my private Instagram account. After friends encouraged me 

to create a public account for these photos, I was very hesitant 
- I neither wanted to invade the privacy of my kids nor make 
our fun pastime feel like work. I decided to try it out, but only 
as long as it remained fun for both them and me! I specifically 
opted to have the twins wear sunglasses in all our photos and 
photograph them from behind as often as possible to allow them 
some anonymity, and that has worked well for us.
The name of our account, Little Twins Big Apple, came from my 
feeling that these little people can and should be able to move 
around in the “bigger” or more mature spaces this incredible 
city has to offer. When we let children see and experience more 
complex things, their minds expand and their ideas get bigger 
to match. We often underestimate kids!

Our account has grown thanks to 
several large brands, influencers, 
galleries, and artists sharing our 
photos on their own accounts 
here and there. We’ve also had 
a couple media outlets highlight 
us and widen our exposure that 
way. People tend to respond 
positively to the twins’ imagi-
native enthusiasm and natural 
curiosity, especially around sub-
jects that we usually hear about 
from adults.

2. What does a typical day look 
like for you when you plan to 
visit an art gallery?
We usually decide where we’ll 
go the day prior. I’ll show the 
twins photos online of a few 
options of current shows and 
let them choose what looks most 
interesting to them. Once we 
know where we’re going, I pack 
up their backpacks with snacks 
and supplies the night before. In 
the morning we bargain about 
what they’re to wear, since one 

of my twins is quite particular about wardrobe. Then we head 
out by subway or bus to our gallery, pop-up, or street mural of 
choice. After arriving, I try to let the kids explore the art and see 
what seems to draw their attention. We’ll chat a little bit about 
what they think about what they’re seeing. Then we take some 
photos. They’ve come to really dislike sitting still for the photos, 
so I again have to bargain with them a bit. The most motivating 
deal we usually strike is that once they’ve posed for the photos, 
it’s their turn to take pictures of me. It’s only fair! They choose 
the artwork I am to pose with, direct me on how to stand, and 
snap away. I always wish I had a second camera to capture the 
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behind-the-scenes of them photographing me. They take it very 
seriously! After our gallery visit we usually head to a playground 
to eat some lunch and run around and just be kids.

3. In reference to the captions of the twins’ conversations, do 
you continue the conversations beyond their thoughts? As they 
get older, do you find that they are able to draw out themes 
between different artists (as appropriate for their age)?
The captions of the twins’ conversations sometimes come from 
what they say in the moment, right in front of the artwork; but 
most of my energy at a gallery is spent making sure they’re not 
being too wild, and trying to capture photos of them between 
their wiggles. So, more often their quotes come from conversations 
we have hours or even days after we’ve been to a show, when 
we’re looking through unposted photos of our recent adven-
tures together. That’s when they usually engage in some funny 
and even profound conversations with one another about the 
work. They do often say more than what I quote, since I prefer 
to keep our captions pretty concise, but they are also only four 
and like typical kids their age, they are pretty quick to move 
onto the next thing.
When we look at new artwork, they do often express comparisons 
between what we’re seeing and anything we’ve seen in the past 
that is similar in some way. They ask me all sorts of questions 
about the artists and wonder about the stories behind their work 
and how they create it. They also often associate the artwork they 
see with the gallery in which they’ve seen it, recalling shows 
they’ve seen in that same space months and even years prior. 
There’s no question, experiencing visual art in person makes a 
lasting impression on kids.

4. How has art influenced the twins in their development and 
growth?  How has art influenced the way you capture your 
children’s childhood? (the pictures you post on Instagram can 
be considered art as well – absolutely gorgeous!)
It has been really fun to watch how exposure to art has influenced 
the twins. Like pretty much anything going on in a kid’s life, 
you see it come out in their play. They will often play “gallery” 
and arrange their toys or even their clothes in a particular way 
in our apartment and claim it as their art. They take turns being 
the “artist” while the other is the “guard,” and I am always the 
“gallery visitor” coming to admire their work.
They have also become very observant while we’re out in the city 
and love to be the first to point out street art as we come across 
it. Even when we’re just out on errands unrelated to our art 
hunting, they’ll find something they’d like to pose in front of and 
ask me to take a photo - we even went through a year-long stage 
of taking photos in front of every fire hydrant we came across!
But my favorite part of what these art outings and this account 
has done for them is that it has given them the opportunity to 
meet and discuss art with the artists and curators themselves. We
have had a few of them reach out to us and arrange meet-ups at



their shows and it has been an amazingly enriching experience 
for us all. The twins love asking questions of the artists and 
getting to know them personally, beyond just their artwork. 
We have made some great new friends this way.
The effect of running this account on how I capture the twins’ 
childhood was actually another reason I finally decided to start 
the account in the first place. I was feeling the need to stretch 
myself a bit more creatively without it coming at the expense of 
meaningful time with the kids. I knew if I had a public account, 
I would feel more motivated to produce better photos than the 
more casual snapshots of my personal account. I’ve really enjoyed 
the challenge of finding interesting angles and gleaning or com-
posing a succinct caption that hints at the broader meaning of 
the art we see. I’m also grateful for the documentation I now 
have of so many of our adventures and outings.

5. As a mom, what advice would you give to other parents on 
how to introduce art to their children? Is there a ‘right’ way 
to read/understand art and/or an artist’s intention?
My advice to parents wanting to introduce art to their kids is 
simply to find a way to give them in-person experiences with 
artwork as often as you can. Since being in a quiet museum or 
gallery space with incredibly expensive and fragile artwork can 
been challenging for kids, I always recommend having clear 
discussions before each visit on how to behave in that setting 
and why. Even with our gallery visits occurring weekly, we 
have our “appropriate gallery behavior” conversation every 
single time. We pause outside the doors and rehash our rules 
and the reasons behind them.
I also recommend finding ways for the kids to feel some sense 
of ownership or initiative throughout the experience. Choosing 
where to go or what to see first, being the “leader” on our route 
through the gallery space, getting the chance to take their own 
photos of artwork they like, and creating their own art afterward 
inspired by what they see - these are ways I’ve found the twins 
engage more with the work and have more fun while doing it.
Keeping your expectations realistic for what a gallery or museum 
visit will be with kids is also key to having a good experience. 
They naturally have shorter attention spans or don’t respond 
to the same artwork we might want to spend time on. If there is 
a show I personally want to immerse myself in, I know I need 
to visit it separately, without the kids in tow.
My final tips for introducing kids to art are to make sure you 
have plenty of snacks before and after (art viewing requires 
fuel!) and to pair your art experience with another more active, 
child-centric activity where they’re allowed to run around, be 
loud, and get dirty.
As far as how to read or understand art, my own, untrained 
philosophy is to experience the work without any context first, 
then to read whatever is available about the artist’s intention, 
and view it again with that in mind. I don’t think there is a right 
or a wrong way to view art, though - to me, any piece of art is a





jumping off point for ideas and feelings will vary greatly from 
viewer to viewer. I have definitely found that my appreciation 
for a work might completely shift once I’ve learned more about 
it, usually enhancing the effect it has on me, but it doesn’t have 
to dictate our experience entirely. 

6. Where do you see this project going as the twins become 
older? What is your vision for Little Twins Big Apple?  
I started this account without any major expectations and with 
the intention to just continue to do it as long as it remains fun 
for us all. With the twins in preschool now, we have less time 
for gallery visits, so we’ve already had to slow the pace of our 
account a bit, especially since going to see art is not always 
their first choice for their days off of school. I would love to 
continue to share their responses to artwork as their thoughts 
become more complex and articulate, and to continue to 
encourage parents to expose their kids to as much creativity 
as they can, but my plan is to follow the twins’ lead and allow 
our account to grow and change organically.

Follow Kate's twins on instagram at @littletwins_bigapple 
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Sunin her eyes

                     photographed by SASHA PAVLOVA
                               makeup by SWELANA GUDKOWA

    syled by MELIJO PARIS
                    models SOFIY SHALASHOVA















SPOTLIGHT
BRANDS

Claw Mini is a colorful line built around a group of characters, each with their own unique and bright personality. 
The colors are meant to stimulate children’s imaginations and encourage them to explore their creativity. 

“Now that I’m a parent, I’m excited to see the evolution of my brand to include our most important resource, our 
children. I’ve always been inspired by iconic kids branding that started with both simple yet captivating designs like 
Hello Kitty, Baby Milo and Richard Scarry’s creations. I am looking at Claw Mini through this same lens, for it to be 
a brand that is familiar and inspiring to generations to come,” says Claudia Gold, artist and designer of Claw Mini.

Shop Claw Mini online www.clawmini.com

CLAW
MINI
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SPOTLIGHT
BRANDS

Claw Mini is a colorful line built around a group of characters, each with their own unique and bright personality. 
The colors are meant to stimulate children’s imaginations and encourage them to explore their creativity. 

“Now that I’m a parent, I’m excited to see the evolution of my brand to include our most important resource, our 
children. I’ve always been inspired by iconic kids branding that started with both simple yet captivating designs like 
Hello Kitty, Baby Milo and Richard Scarry’s creations. I am looking at Claw Mini through this same lens, for it to be 
a brand that is familiar and inspiring to generations to come,” says Claudia Gold, artist and designer of Claw Mini.

Shop Claw Mini online www.clawmini.com

PiccoliniNY
  POSH KIDS MAGAZINE / ISSUE #12   59



SPOTLIGHT
BRANDS



SPOTLIGHT
BRANDS

Since 1959 Alpha Industries has designed high quality, military inspired outerwear that remains true to its heritage. 
The authenticity of the brand’s top style’s, the MA-1 Flight Jacket and the M-65 Field Coat were born of purpose as 
a result of the first contracts awarded by the U.S. Department of Defense over 50 years ago. Even today both styles, 
among many others, have kept Alpha Industries in the forefront of military fashion offering new fits, silhouettes, 
colors, and detailing. Available in department stores, specialty shops, and fashion retailers around the globe, the 
brand also collaborates with top brands and designers. 

Shop Alpha Industries online www.alphaindustries.com

ALPHA
INDUSTRIES
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POSH LOOKS
FOR MOM Family

Autumn/Winter 2018

Mama needs her a pair of boots to run after everyone but she needs something saucy to show her fun side. Animal print for 
coats is definitely trending, don’t be afraid to experiment with different patterns. Although cheetah print may not be for you, 
zebra and leopard are equally as trendy. Adding a lush accessory is important but optional so why not try a poncho or a scarf? 
Dazzle it up with these looks to add to your closet!

1. Vera Moda’s Clare Faux Suede Over-the-Knee Boots in the colour Black. $95
2. Sorel’s Women's Slimpack Lace Boot in Five (5) colours. $200
3. The Gap’s Leopard Faux-Fur Coat; mid-thigh length with relaxed fit. $215
4. Twik by Simons’ Bubble sleeve off-the-shoulder sweater in Four (4) colours. $50
5. Everlane The Drape Trench Coat in Three (3) colours. $139
6. Naturalizer’s Danton Mighty High over-the-knee Boots in the colour Brandy. $80
7. Simons’ Echo Design Bouclé-like solid shawl in Four (4) colours. $70
8. Simons’ Cashmere touch knit toque in Seven (7) colours. $40
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3

4 5
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7

8
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POSH LOOK
FOR DADAttire

by Joy Xande

Dad has to have a place for his keys, that extra pacifier and a boat load of other indispensable items thus, pockets are a must!

1. Carhartt’s Acrylic Watch Hat; Stretchable Rib Knit Fabric, in Twenty (20) 
colours. $13
2. The Gap’s Sherpa-Lined Icon Cord Jacket; sits at hip in cream caramel. $108
3. Zara’s Perl Knit Sweater; Ribbed trim, in (2) colours. $80
4. Canada Goose’s Garson Regular Fit Quilted Down Vest in Six (6) colours. $581
5. Eddie Bauer’s Men's 1936 Skyliner Model Down Jacket in Four (4) colours. $260
6. Common Projects’ Italian leather Lug Sole Chelsea Boot in Black. $620
7. Timberland’s 6-inch Premium Waterproof Boots, customizable and in (9) 
colours. $190
8. AER’s Flight Pack 2 Backpack; Slim great for travel in Two (2) colours. $219
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POSH LOOKS
FOR HER

Colours are a little girl’s best friend in a world of imagination and wonder. Her creative side will pop out and she’ll want a 
little bit of everything she sees on the way and while present at the function. Glitter may cover the seat with this one but if 
she’s happy, everyone’s happy.

1. Splendid’s Faux Fur Jacket; soft, plush in Black. $104
2. Moose Knuckles’ Bomber Jacket with Genuine Fox Fur 
Trim in Three (3) colours. $615
3. Mark & Spencer’s Hat, Scarf & Mittens Set in Grey. $26
4. Tucker & Tate’s Tan Dale Leopard Fuzzy Open Front 
Cardigan. $67
5. Stella Mccartney Kids’ Hummingbird Appliqué Backpack 
in Burgundy. $205
6. Uggs’ Bailey Bow Boot; 6" shaft height, in Seven (7) 
colours. $190
7. Mark & Spencer’s Kid’s Llama Cross Body Bag in Pink. $23
8. Steve Madden’s J Jacks Bootie in Two (2) colours. $30
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POSH LOOK
FOR HIM

He likes to be mischievous as long as you can see he’s doing it and you’re smiling while it’s happening. Our little guy needs 
a place for his snacks and his electronics on the go? Where does he put them all you ask?

1. Herschel Supply Co’s Heritage Backpack. $82
2. Canada Goose’s Sherwood Hooded Packable Jacket. $582
3. Zara Kids’ Bomber Jacket with zipper and pockets in Blue. $46
4. Vans’ Slip Ons in Black. $50
5. The Gap’s Faux Fur Trapper Hat in Crayon True Indigo. $30
6. H&M’s 3 - pack Gloves; Acrylic, polyester with soft fine-knit. 
$7
7. Zara Kids’ Piqué Jogging Pants with elastic waistband in 
Five (5) colours. $20
8. Blundstone’s 565 Kid's leather Blunnies in Rustic Brown. $120
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As parents today, we all seem to be juggling how 
to raise our kids, incorporate self-care, focus 
on our spouse or partner and find happiness 
in our work. Sometimes, it feels as though this 
can be particularly tricky in the world of social 

media as bloggers, Instagrammers, and influencers. I recently 
interviewed Kathleen Galloway, Photographer, Social Media 
Influencer and mother of 3 girls who appears to be managing 
her daughters’ lives with grace and style while documenting 
much of it on social media! Read our interview below for her 
thoughts on when her girls will get an Instagram account (hint: 
maybe 30, ha), tips for photographing your own kids and also 
how to squeeze in some mama self-care! Because in this age 
of social media, I think we can all benefit from sharing advice, 
strategies, and find some humor in this parenting gig. It takes 
a village indeed!

Sarah Wilson: Tell us about you and your family and work? 
Kathleen Galloway: My name is Kathleen Galloway. I’m a girl 
mama 3 times over! I’ve been married to my best friend for 10 
years. He was actually the one who encouraged me to start an 
Instagram account because I enjoyed taking pictures and was 
posting on Facebook for friends and family.
SW: What is your perspective on parenting in today’s social 
media landscape?
KG: The world can definitely be scary — especially surrounded 
by technology. I often find myself scrolling our Instagram fol-
lowers to see if anything “off” catches my eye and blocking 
people who seem sketchy. I know I won’t be able to protect 
my girls forever, but I’ve taught them to be very aware and 
cautious of their surroundings the best that I can.
SW:  What is your perspective on kids’ fashion as a mom? 
How has this changed as your girls have gotten older?
KG: I definitely think the style that I dress my girls has changed 
a lot over the years since I had my oldest 8 years ago. I also think 
there are a lot more options as far as where to shop online since 
I first became a new mom. Our options were so limited just 8 
years ago. Also, Instagram wasn’t around to draw inspiration 
from or find all of the small online shops we have now which I 

love! I do love to match them for photos, 
but I’d also say that as I’ve grown in 
style, I’ve learned to coordinate them 
more than match them. I love when 
the girls add their own flare so that 
they can be a little different or unique 
and begin finding their own style too.
SW: How do you balance motherhood, 
work, and self-care?
KG: Self-care!? What’s that!? JK, but 
seriously I do make it a point to have 
“me” time. It’s usually small windows 
of time between dance class, school, 
and homework, but I make it a point 

to go get some pampering (I love getting my lashes done every 
couple of weeks), and for me, it’s so important to have moments 
of quiet when I can relax. Also, my girlfriends are hands down 
the best friends a girl could ever ask for, so when they see that 
I need a moment to recharge they are always quick to whisk 
me away for a night out.
SW: What advice would you give to parents photographing 
their kids?
KG: The biggest advice I could give is to have fun! On many 
occasions, I have stopped taking pictures of my girls when 
they weren’t enjoying the process. In such circumstances, we 
take a break, and then come back and focus on enjoying it. My 
husband is our biggest cheerleader — he is usually behind me 
and my camera making silly faces and acting a fool to get the 
best smiles and giggles from the girls. If they are not having 
fun, it isn’t fun for me, either. I truly only want our photos to 
be a representation of their happiness. 
SW: What about kids and social media - any thoughts or 
advice for parents?
KG: The girls won’t have social media accounts for a LOOOONG 
time. Maybe when they’re 30 I’ll consider it, lol. Honestly, they 
know what Instagram is and they know what doors this platform 
has opened for them and our family. Also, we’ve been able to 
take trips, attend events and receive gifts through this unique 
platform. But that’s where the line is drawn. They don’t need 
to know much more than that for now. 
SW: Briefly, share a day in the life of you and your girls?
KG: Weekdays are kind of hectic for us, the girls have school, 
and dance and homework. These things are a priority for us. 
On the weekends, we dedicate time to shoot for products or 
collaborations or for pieces I’m working on. I do take pictures 
of my youngest Mila during the week while the girls are in 
school! All of her nap shots are done when they’re in school!
SW: One last Question I have to ask: Do you own a Target 
grocery cart for those incredible shots?
Oh, how I wish I did! That would make it so much easier! I just 
wait till nap time and we go shopping!

Follow Kathleen on instagram @mrs.galloway

Mrs.
Galloway 
                  Wife, Mom and Photographer

by | SARAH WILSON
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Reginald (Reggie) Eugene Langford Jr., a lifestyle 
blogger, husband, and father hails from the Motor 
City. Growing up without a father, Reggie remembers 
his mother finding a way to provide for him and his 
seven siblings even though they didn’t have much. 

Although his time with his father was short, Reggie coins his 
father “his best friend” and stated that his dad had the biggest 
impact on his life. “When he passed I had to become the man of 
the house at the age of 9 and it forced me to grow up sooner than 
a kid should, but it made me strong. The short amount of time I 
had with him was powerful and really left a large impression on 
me. I remember the good times we had and how much he loved 
me. This is why I am so passionate about being a great father and 
I want to make sure that when I leave this earth, my kids know 
that I loved them and was a great example of how to be a man.”
Reggie and his wife, Hannah, have been married for 3 years. 
They have 2 boys. Ezra is two years old and Zane is one. “My 
wife came into my life at a time where I really needed support. 
She was the first step of me understanding the true purpose of 
my life.”

Since having children, Reggie’s life has changed for the 
better. “Having children has given my life purpose and 
has put my work ethic into overdrive. I plan to give my 
children the life they deserve, and everything I do is for 
them. One great thing is, I have never felt I couldn’t do 
something because of my children, and with being young, 
that’s something many young parents fear.”
As a lifestyle, Reggie enjoys writing about fatherhood. “I 
wish someone would have told me how much snot came 
out of a little kid’s face. As well as how often kids get sick, 
therefore leading me to become sick.” His encouragement 
to first time fathers is to “be prepared to sacrifice.” “I’m 
talking about late nights because the kids are sick, using 
your shirt to wipe the boogers off of your child’s face, 
and using your hand as a barrier to block a pee stream 
from hitting your face! You will have to make sacrifices, 
but embrace it and you will begin to love it!” 
Reggie attributes his fashion sense to what feels goods 

to him and actor, Michael B. Jordan. He is also inspired by 
DevanOnDeck and Jamal Jackson. “I pride myself off of being 
able to look good in what I’m wearing no matter the price tag.”
For Reggie, his purpose for existing is to inspire. “I want to 
inspire others through my actions. I want to show people that 
you can do whatever you want to do in life, and that you can 
do it with integrity and selflessness. I want to be a role model 
for some of the other young men who may also be growing up 
without a father and needs to see what it looks like to do things 
the right way. I want to inspire the people where I’m from and 
show them that we can do amazing things and we don’t have 
to just be a product of our environment, but also never forget 
where we came from. I want to show other African American 
men that we can be role models and inspirations without just a 
ball or mic in our hand. Find the best way to express yourself, 
and do it with all your heart.”

Stay inspired with Reggie by subscribing to his blog at www.
langsforshow.com or following him on Instagram at instagram.
com/reggielangforjr. 

Living to 
INSPIRE

Dad Blogger
Reggie Langford

   story by Atiya Chase, M.Ed
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BRELOKQ is luxury line for baby. All of our shoes are carefully designed to 
showcase the little feet that wear them. The name BRELOKQ comes from the 
French word Breloque which means little gem charm. Each model is the prod-
uct of a closely monitored manufacturing process, from its design, the choice of 
its components to its embellishments of precious accessories making a simple 

shoe, a jewelry item of collection that goes beyond its original purpose.

Follow our page on instagram @brelokq



Moms know that shopping with their little girl 
can be long and stressful. Little fashionistas 
are picky about what they wear. It’s all about 
whether it fits right, and whether it expresses 
how they feel that day. It can be a neverending 

battle getting little girls to pick out outfits that they love. Getting 
them dressed in the morning can be a similar ordeal. I can’t tell 
you how many times I’ve watched my mother spend the entire 
morning trying to get my sister to decide on a shoe to wear for 
school. If only there was a way for little girls to get personalized 
outfits based to match their special style. Well, Kidpik has a 
solution for that. 

If there’s one thing kids love, it’s opening up presents. There’s 
nothing like the anticipation and excitement you get when you 
know there’s a special present coming just for you. Subscription 
boxes hold that same feeling, and Kidpik is a monthly clothing 
subscription box that comes with 7 great, high-quality fashion 
items for the little diva in your family. All you have to do is take 
a fun quiz with your daughter and let them know all about her 
favorite colors, her favorite styles, and looks. They’ll match her 
up with items that reflect what she likes to wear and send them 

right to your door. It’s super easy to get into, and my personal 
favorite part of all this is that delivery is completely free!

Little girls who love fashion and dressing up, will love the Kidpik 
subscription box for its stylish mix-and-match outfits. The sizes 
of the items range from 4-16 and it comes with 7 fashion items in 
total, including outfits, a pair of shoes, and an accessory. It also 
comes with a surprise free gift. After a 7-day home trial, once 
she’s tried the items, you pay for the items you want to keep 
and can return the rest of the items without a return fee. If you 
decide to buy the whole box, you get 30% off it. Sounds pretty 
cool, if you ask me.

Since the 2018 holiday season is officially on full blast, Kidpik’s 
boxes are now perfect for the holidays, filled with adorable 
holiday outfits and glam. Complete with cute skirts, trendy 
jackets, t-shirts, and sweaters. They make a great gift for any 
little girl out there who loves clothes, no matter what her style 
is. Cute and flirty? Stylish and sporty? Kidpik’s got it. 

So let your girl’s style shine and learn more about Kidpik on 
their website: kidpik.com

Gift your little girls with Stylish picks from
Kidpik's Special  Holiday 2018 Boxes

story by 
SARA GONZALEZ
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Briana is a talented braider who runs Instagram and You-Tube 
accounts that are absolutely unbelievable!  She's a mother to two 
girls ages 6 and 4, who have the patience to let her be creative 
with their hair. During her interview, she explained that since 
her daughters are still very young, the only product she uses 
are water and Argan oil. 
As far as starting her Instagram account, it was her husband 
who suggested that she should. She'd been braiding daily, and 
he thought it would be great for her to share her work with 
other people. One thing she loves most about braiding is the fact 
that she can create different looks, and let her imagination run 
free and come up with interesting styles. “I love the freedom of 
braiding, there are no rules, no limits.” What makes her happy 
is seeing the look on her girls’ faces when they check out their 
braids, and that's why she does it. 
The amount of time it takes to make each braid really depends on 
the style, which can range anywhere between 15 to 40 minutes. 
On school mornings, Briana tends to spend no more than 20 
minutes, while on the weekend she can get more adventurous. 

“I’m lucky that my girls are patient and let me get as creative 
as I want to,” she says. 
Briana started braiding about three years ago. She went on 
You-Tube and watched a few tutorials, after getting tired of 
ponytails. After trying a few styles, she discovered that braiding 
came naturally. “I’m still just as excited about braiding as I was 
at the beginning of this journey.”  Briana started with the classic 
braids, French and Dutch, since they were the beginning level. 
Her favorite braid is still the Dutch braid! She loves the look of it, 
and it's her go-to braid. Briana's braids can stay in for as long as 
three days, but she loves to braid daily, so she usually takes it out. 
Her words of wisdom for people wanting to start braiding is 
to begin with French and Dutch Braids.  Once those have been 
mastered, the other braids/techniques will be easier and allow 
one to move on to more complicated styles. “Be patient with 
yourself, practice makes perfect!” 
Thank you so much Briana, your amazing! 

Follow Briana and her girls on instagram at @brianasbraid

Briana's Braids
                     by TATIANA







360º
photography by | ELSA DILLON              model | GEM GEM

model agent | GLASS MANAGEMENT             talent agent | RPR TALENT 
brand ambassador | GYMNASTIC DIRECT

9 yrs London born Heanen Smith, now living on the sunny Gold Coast,
in Australia With loads of bubbling energy, for modelling 

& acting Heanen is also an amazing Hip Hop Dancer & State Level Gymnast
His ambitions are to represent UK in the Olympics
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T-Shirt & Pants - B Collection 
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RHYS
OLIVIA
COTE

THOSE MAY FIRST RECOGNIZE RHYS OLIVIA COTE AS ONE OF THE FACES 

OF OSCAR DE LA RENTA. BUT AT NINE YEARS OLD, THIS CHILD ACTRESS IS 

ALSO ON THE BRINK OF MOVIE STARDOM. I’VE KNOWN RHYS FOR ABOUT A 

YEAR SINCE SHE AND MY DAUGHTER LEXIA BECAME INSTAGRAM FRIENDS. 

AT 8 YEARS OLD, SHE HAD ALREADY BEEN IN MANY AD CAMPAIGNS, AND 

ACTED WITH DENZEL WASHINGTON. 

Photography and styled By YVPR PHOTOGRAPHY

By ADELE D'MAN







ADELE D'MAN: Let’s go back a bit.. 
Your episode with Steve Harvey on 
his show “Little Big Shots” as the 
“snail whisperer” was funny. When 
did you first realize you could make 

people laugh?
RHYS OLIVIA COTE: My Mom has said I have been 
entertaining all my life. I love to make people laugh 
because happiness is so important.

AD: What would you have done if the snail didn’t 
come out of its shell?
ROC: I would have no clue.

AD: Well good thing it did! Did he give you any 
comedic pointers?
ROC: We only met him when we were filming live. So 
our reactions and what you see is real.

AD: Amazing how relaxed you were. Congrats on 
your movie The Equalizer 2 with Denzel Washington.
It’s rated R, have you seen it?
ROC: I was invited to the premier in Hollywood to 

attend with the cast. Yes, I did see it. I know it’s rated 
R, but I know it’s not real.

AD: How thrilling. What advice if any did he give you?
ROC: “Keep being who you are.”

AD: Did any of your peers treat you differently after 
they saw you walk the red carpet?
ROC: Not at all. They were excited for me.

AD: How did you prepare for your scenes? 
ROC: We went over the script.

AD: People don’t realize that Movies shoot out of order.
Do you have someone help you memorize your lines?
ROC: My parents do or my acting coach Katherine.

AD: Do you keep in touch with anyone from the set?
ROC: Yes. My Dad Adam and his family, The writer 
Richard Wenk and my Mom Tamara.

AD: Who are your role models?
ROC: Denzel Washington, Dakota Fanning and my
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family.

AD: Who is funnier, your Mom or your Dad?
ROC: They are both equally funny.

AD: Smart answer. Do you have a phone?
ROC: No.

AD: Which job had the best craft table?
ROC: The Equalizer 2

AD: Do you get an allowance?
ROC: No. I just help out that’s what families do. My 
mom and dad buy me things when I help.

AD: Do you like to read?
ROC: Yes.

AD: Is there a book that you hope gets made into a 
movie that you can star in?
ROC: Homeless by Laurie Halse Anderson

AD: What are your favorite foods?
ROC: Pasta, broccoli, Ice Cream and Pop rocks.

AD: I’m going to offer you a choice of two and you 
pick one. Snails or Turtles?
ROC: I love them all. I can’t pick when it comes to any 
animal. However I am known to be the snail whisperer.

AD: Chocolate or Candy?
ROC: Chocolate

AD: Horror or Comedy?
ROC: Comedy

AD: Halloween or Christmas?
ROC: Christmas

AD: Text or phone call?
ROC: Phone call

AD: Shirley Temple or Raven Simone?
ROC: Shirley temple

AD: Speaking of Halloween, what are you dressing 
as?
ROC: The little mermaid. The costume is made by Ella
Dynae. It’s so beautiful.
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AD: What is your favorite Movie?
ROC: Well right now I’m filming a Christmas movie 
and it’s hilarious so this is my favorite.

AD: Your first starring role! Denise Richards and Actor 
and Actor Patrick Muldoon play your parents. And 
Barbara Eden is Mrs. Claus. I love her!
ROC: They are both so nice. Fun. Outgoing. And Barbara 
Eden is amazing. My Mom loves her too.

AD: What is your current schedule like?
ROC: Right now I am on set for two weeks and we 
will be back in December. Not sure what is around 
the corner.

AD: Who do you think has a career similar to where 
you want yours to be?
ROC: Denzel Washington and Dakota Fanning
AD: What is your advice to child actors?

ROC: Never stop trying.
AD: What are your dreams?
ROC: To save animals and to be in a lot of movies.

AD: What did I forget to ask you?
ROC: Nothing. (laughing)

AD: Do you have a question to ask me?
ROC: Do you like doing interviews?
AD: I love doing interviews because I’m fascinated 
by people. I naturally ask a-lot of questions.

ROC: Do you like my interview?
AD: One of my favorites.

Rhys is represented by Zuri model and talent. 
And Artistic Endeavors 
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BRELOKQ is luxury line for baby. All of our shoes are carefully designed to 
showcase the little feet that wear them. The name BRELOKQ comes from the 
French word Breloque which means little gem charm. Each model is the prod-
uct of a closely monitored manufacturing process, from its design, the choice of 
its components to its embellishments of precious accessories making a simple 

shoe, a jewelry item of collection that goes beyond its original purpose.

Follow our page on instagram @brelokq



Michelle, I have visited your Instagram several 
times before I was asked to conduct this 
interview of you and I have completely been 
a fan of your blog style since the first time I 
laid eyes on your work. I think you have such 

a creative mindset and your photos are just phenomenal and 
give me such a feeling of life! Every-time I see your posts they 
make me feel like I have been with you in the moment you take 
your photos. I am sure they make your followers feel the same 
way. Let's start this, shall we!

Karen Ileana: When did you start blogging and how did you 
start? 
Michelle Wells: I started when Londyn was only 4 days old. I 
created this page originally because I wanted to post all the baby 
photos I wanted without being overbearing to my friends and 
family, then anyone who wanted to see them could follow along. 
I originally started just posting baby pics and tagging all the 
shops etc we then started to brand rep for our fav shops then 
turned into partnering with our fav companies and then actually 
having paid partnerships with brands. I eventually rebranded 

from londyns page to our family page. 
KI: How often do you blog? 
MW: I usually only post 3 times a week as I do work full time 
and Londyn is in full time daycare so getting content is limited 
to weekends only  
KI: Where do you find inspiration for your topics? 
MW: I basically use Londyn for inspiration, or during our family 
outings I like to find places around that would make for a nice 
photo. Also I use my house for inspiration. My husband said to 
me before when it was only photos of Londyn, that I should be 
including myself (and him) in these photos are they as about 
making memories and we are a part of that. So they are the best 
inspiration. 
KI: How would you describe your blogging style? 
MW: I like to think it’s real, what it’s actually like in our everyday 
life. If I’m prompting a product I’ll only partner with brands and 
products I actually believe in or an genuinely interested in trying 
or if it’s something we need.  My photo style is always as light 
and bright as possible as that makes me feel happy. 
KI: How do you envision your blog few years from now?
MW: We would like to keep expanding and growing and keep

Living Life Wells
      by Karen Ileana
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doing bigger and better partnerships. We also plan to expand 
our family and would like to document that journey as well. 
KI: What skills do you think someone should possess to create 
a blog?
MW: I would say they should have creativity and the ability to 
express themselves in their own unique way. Also have a decent 
camera and ability to do some simple photoshopping! 

Michelle, thank you for taking the time to respond to the ques-
tions I had for you! Your family is gorgeous and I had such a 
good time reading your responses. I might just have to try out 
blogging myself. ;) We can’t wait to interview you again when 
you add that new addition to your family. 

View more on Michelle Wells on instagram: @livinlifewells
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Denim Sundress - Stradivarius 
Jacket and Palatine - B&K 
Shoes and Cap - Zara







Denim Sundress - Stradivarius 
Pullover - H&M 
T-Shirt - Koton 

Shoes and Cap - ZARA 
Bag - B&K





Long Puffer Jacket and shoes - ZARA 
Jeans - Teranova 

Pullover and Cap - H&M 
T-Shirt - Koton 

Bag - B&K





Culottes, Shoes & Cap - ZARA 
Faux Leather Jacket - ZARA 
T-Shirt - Teranova



LOOKING FOR THAT
GOOD LIGHT
MONICA
BAMBINOS
                     story by ADELE D'MAN





I’m so excited to introduce one of my favorite people. Her 
blogger name is Marino Bambinos but I met her first as 
Friend/Wife/Mom... Monica. Not only is she one of the 
kindest people I know, has a successful blogging site, an 
extraordinary photographer and a leader in humanitarian 

causes. All this and incredibly humble.

Adele D’Man: Hi Monica! Thank you so much for fitting this 
interview into your busy schedule. What did I tear you away 
from?
Monica Bambinos: Thank you for the kind introduction. There 
is no tearing me away - I'm more than happy to chat with you.
AD: I remember we were at the “Grass Park” when you shared 
this blogging idea with me. How many years ago was that?
MB: It's hard to believe that it was over eight years ago!
AD: Tell us the steps you took? You work with so many com-
panies. How did that happen and how did it evolve?
MB: I had the intentions of beginning a blog to update family 
and a few close friends. When a brand (that we love) reached 
out to me about a sponsored opportunity, I figured I would give 
it a go. They shared my content with their parenting audiences 
on their social channels - and soon after, partnerships with other 
companies came my way. I also began working with networks and 
agencies and really enjoyed the creative component of helping 
brands engage their audiences through thoughtful partnerships. 
Over the past few years, I've been focusing more on freelance 
work for vehicles other than my own.
AD: Your blog is so touching because you tell real life stories. 
This week it’s about your Mom. Does she know she’s in your 
blog?
MB: Sometimes, experiences in parenthood are deeply colored 
by my childhood memories. Truthfully, I don't think my mom 
fully understands the work, as someone who's not on social 
media - but writing often makes me pause to tell her the specific 
details that remind me of a memory, my overall gratitude, and 
her incredible mothering. I know she appreciates that.
AD: I remember especially in the earlier years, your kids 
playing or wearing the products you talked about. 
MB: I've always only partnered with companies that I can stand 
behind. The kids were a bit more involved when they were 
younger - although I have never shared anything that is any 
way personal.
AD: Your photography is breathtaking. What camera do you use?
MB: I use a variety of Nikon lenses, (35mm and 85mm continue 
to be among my favorites), along with my iPhoneX, and GoPro 
when in water. I'm tempted by the new mirrorless cameras and 
am eager to see where they will go in the future.  I've been using 
my iPhone when I can for social-only work, and it often beats 
lugging a DSLR and camera bag full of lenses around the city.

AD: Can you offer any photography advice?
MB: Shoot what inspires you.  Experiment with perspectives
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(when photographing kids get down to their level). Look for beauty in the 
candid, organic and seemingly mundane moments. Follow the rules, but 
also throw out all the rules and create your own way.

AD: There seems to be a much larger number of bloggers than ever 
before, do you think the market is saturated?
MB: There are a lot of bloggers, and I continue to be amazed that creative 
work can come from websites and social channels built from scratch. The 

great thing in this sort of saturation is the ability to find helpful content 
in any niche. I'm constantly inspired by photographers, health and 

wellness sites and the profoundly personal writers who are willing 
to share their vulnerable and raw stories to help others in similar 

circumstances.

AD: Do you have a personal as well as a business goal?
MB: I'm always trying to learn, grow and challenge myself 

both personally and professionally.

AD: What would be the dream blog entry for you?
MB: I think that dreams are found in things that carry 

meaning.  I hope to continue with advocacy work, 
push creative limits and stay connected to my 

public health roots.

AD: What is the funniest product you ever 
tested or did any backfire?

MB: I do often receive unexpected products 
in the mail and although I'm unsure of the 
funniest - the most fun are often family 
travel features including a few trips with 

Disney.

AD: You recently did an incredible humani-
tarian act. Please tell us about it?

MB: I worked with Amnesty International to help 
tell the stories of mothers and children fleeing horrific 

violence in their home countries only to be detained 
here in U.S. "baby jails."  I too would do everything 

in my power to protect the lives of my children if I met 
similar circumstances. All of it made me want to be a 

better human rights activist.  

AD: I know you have a film crew coming in at any moment 
so we will stop here. Thank you so much for chatting with 

me today. 

You can follow Monica Marino on her site and her social channels: www.
marinobambinos.com, Twitter: @MarinoBambinos, 

facebook.com/MarinoBambinos, Instagram: @marinobambinos and on 
Pinterest at: https://www.pinterest.com/marino/boards/
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1. Brooks Cascadia Thermal 
Jacket - $160
Unlike standard insulated outerwear, 
this jacket's stretch construction 
accommodates your every move, 
keeping you comfortable on the run.
Lightweigh wind- and water-re-
sistant fabric keeps you dry when the 
weather turns and a zipper anchor 
keeps unruly headphone cords in 
place while your on the move. 

2. Brooks Levitate 2- $150
Energized Cushioning- With the most 
energy return of leading performance 
running shoes, the Levitate 2's DNA 
AMP midsole technology gives you 
back more of the effort you put in. 
Intuitive Fit- The inside of the highly 
adaptable Fit Knit upper holds a 
host of comfort features to keep you 
running at your best.

3. Brooks Revel 2- $100
New, Fresh Look- The updated 
flat-knit upper gives this shoe a new 
look and feel that works well beyond 
your run. Soft Cushioning- BioMoGo 
DNA cushioning dynamically adapts 
to your stride, dispersing impact away 
from your body for just-right softness 
underfoot.

4. Brooks Booster Porn Beanie- 
$30
Festive warmth for cold runs, fea-
turing DriLayer® fabric technology

5. Brooks Formation Crop- $85
Smooth with staying power 
Compressive fit that molds to your 
body for support that won't budge 
during your workout Two pockets in 
the slimming waistband keep your 
keys and phone close
DriLayer® wicks sweat away to keep 
you comfortable and dry.

6. Brooks Levitate 2- $150
Energized Cushioning- With the most 
energy return of leading performance 
running shoes, the Levitate 2's DNA 
AMP midsole technology gives you 
back more of the effort you put in. 
Intuitive Fit- The inside of the highly 
adaptable Fit Knit upper holds a 
host of comfort features to keep you 
running at your best.
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6. Brooks Notch Thermal Hoodie- 
$85
Serious warmth in a lightweight layer.
The notched interior is soft against 
skin and traps warmth for cold-
weather runs. DriLayer® Threshold 
fabric wicks sweat away to keep you 
comfortable and dry. Sustainably 
made with bluesign® approved 
fabric, which conserves resources 
and minimizes the impact on people 
and the environment.

7. Trek FX 2- $489.99
FX 2 is a versatile hybrid bike for 
fitness, commuting, or riding for the 
fun of it! It has a lightweight Alpha 
Gold Aluminum frame, 24 speeds 
and a wide range of gearing that's 
great in hilly terrain, and tires that 
are both fast on the road and stable 
on paths and loose terrain.

8. Trek Kids Dual Sport- $469.99
Kids' Dual Sport is part trail bike, part 
city bike, and all-around great kids' 
bike. It's equally suited to cruising 
the neighborhood with friends as it is 
to exploring local trails. It's based on 
our adult Dual Sport models, and has 
quality components like mechanical 
disc brakes and 21 speeds so there's 
always the right gear for any terrain.

9 & 10. Trek Precaliber 24 
21-speed Girl's/Boy's - $379.99
With Precaliber 24 21-speed Girl's or 
Boy's bikes, your youngster will feel 
unstoppable. Fast, high-quality com-
ponents like a Shimano 21-speed 
drivetrain and a performance sus-
pension fork will have them dreaming 
of the podium whether they're riding 
the trails, racing home from school, 
or shredding singletrack with the 
family. For kids ages 8-12.

11. Trek FX LTD- $769.99
FX LTD is a hybrid bike that pays 
homage to Trek's 40+ year heritage. 
It has the modern benefits of a light-
weight aluminum frame and a carbon 
fork, with a classic look that recalls 
the iconic designs of our early years. 
Fitness, commuting, just riding for 
the fun of it-FX LTD does it all.

12. Trek Domane AL 2 Women's - 
$799.99
Domane AL 2 Women's is the 
perfect gateway to comfortable 
road biking. The lightweight frame, 
stable Endurance Geometry, and 
touchpoints designed specifically for 
women provide a great first expe-
rience with a real road bike
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13. Fisher-Price Power Wheels 
Wild Thing - $199.99
This awesome Power Wheels bat-
tery-powered vehicle is designed for 
advanced riders looking for more 
excitement and thrills than ever 
before! Kids will love hopping into 
the extra-wide seat and taking it for a 
spin. Using the dual joystick steering 
controls, they can shift it into forward 
or reverse and spin it 360 degrees 
for a whirling, twirling thrill ride! The 
open metal structure gives the Wild 
Thing ride-on a super-cool, high-tech 
look. This baby is built for perfor-
mance on pavement - and grass, 
too! With its large, rugged tires and 
forward speeds of up to 5 mph 
(8km/h), this vehicle can go "off-road" 
where others can't!

14. Nintendo Switch - $299
Introducing Nintendo Switch, the 
new home video game system from 
Nintendo. In addition to providing 
single and multiplayer thrills at home, 
the Nintendo Switch system can 
be taken on the go so players can 
enjoy a full home console experience 
anytime, anywhere. The mobility 
of a handheld is now added to the 
power of a home gaming system, 
with unprecedented new play styles 
brought to life by the two new 
Joy-Con controllers.

15. Jenga Giant JS7 Hardwood 
Game - $118.50
Jenga® GIANT™ JS7 Hardwood 
Game is the biggest authentic 
hardwood Jenga® brand game ever 
sold. Starts at 2 feet high at setup 
and can stack to over 5 feet high 
in play! An entertainment highlight 
at events, fundraisers, and parties. 
PLEASE NOTE: This is not one of 
those homemade stacking games 
with 10.5" blocks seen in some 
bars and other venues. Those larger 
games are made from soft wood 
"2x4's" that do not provide the play-
ability, durability, and safety of our 
authentic Jenga® GIANT™ brand 
games.

16. Rollplay GMC Sierra Denali 
12-Volt Battery-Powered Ride-On 
- $399.99
Features such as 5 MPH forward and 
2.5 MPH reverse speeds, working 
LED headlights and horn / engines 
sounds, two opening doors with real-
istic windows and tailgate. Available 
in both black and red.
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17. Fisher Price Think & Learn 
Code-a-Pillar Toy - $37.46
Code-a-pillar inspires little learners 
to be big thinkers by encouraging 
preschoolers to arrange (and rear-
range) the easy-to-connect segments 
in endless combinations, sending 
Code-a-pillar on his path. This 
learning toy encourages experimen-
tation while developing important 
skills like problem solving, planning & 
sequencing and critical thinking. 

18. Osmo Genius Kit for iPad – 
89.99
Osmo is a magical award-winning 
game system, it fosters creativity 
and problem solving skills through 
hands-on play. The Genius Kit 
includes 5 fun games and the Osmo 
game system

19. Tenergy Odev Geo STEM Toy 
DIY 2-in-1 Solar Powered Robot 
Salt Water Car Kit - $19.99
STEM (Science, Technology, 
Engineering, Math) LEARNING TOY 
- DIY learning toys allow kids to con-
struct their very own Geo robot car 
that uses salt water or solar power as 
the energy source. Through the con-
struction process, kids can also learn 
about problem solving and attention 
to detail when reading the manual.

20. Anki Cozmo Robot – $179.00
Meet Cozmo, a gifted little guy who’s 
got a mind of his own and a few 
tricks up his sleeve. He’s the sweet 
spot where supercomputer meets 
loyal sidekick. Curiously smart and a 
little mischievous. You see, Cozmo 
is a real-life robot like you’ve only 
seen in movies, with a one-of-a-kind 
personality that evolves the more 
you hang out. He’ll nudge you to play 
and keep you constantly surprised. 
Cozmo’s your accomplice in a crazy 
amount of fun. Besides all the games 
and smarts he comes with out of 
the box, you have access to a visual 
programming language that’s stem-
ready for beginners.

21. 4M Water Rocket Kit – 21.27
Blast off into the heavens with the 
4M Water Rocket Kit. The 4M Water 
Rocket Kit uses the power of water 
pressure to blast its rocket up to 30 
feet in the air. The kit contains all the 
parts required to transform a recycled 
soda bottle into a functioning water 
rocket. This kit is ideal for young 
science enthusiasts,
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22. AERIN Rose Lip Conditioner 
Set - $50.00
AERIN is proud to support breast 
cancer research with a limited-edition 
Rose Lip Conditioner Set, featuring 
our bestselling Rose Lip Conditioner 
in two classic shades: Nude and 
Garden Rose. In support of The 
Estée Lauder Companies’ Breast 
Cancer Campaign, AERIN will donate 
100% from the purchase price of the 
AERIN Rose Lip Conditioner Set with 
a maximum donation of $20,000 
to the Breast Cancer Research 
Foundation® (BCRF).

23. Estée Lauder Powerful Pink 
Color Collection - $35.00
Show your confidence with a full 
lip and shimmering eyes with 
this one-of-a-kind makeup col-
lection. In support of The Estée 
Lauder Companies’ Breast Cancer 
Campaign, Estée Lauder will donate 
100% of the suggested retail 
price up to a maximum donation 
of $430,000 from the sale of 
this product to the Breast Cancer 
Research Foundation® (BCRF).

24. Bobbi Brown Pinks with 
Purpose Lip Color Duo- $45.00
Pinks with Purpose Lip Color Duo 
features two Original Lip Color 
shades: Sandwash Pink and Pink. 
Bobbi Brown continues its support of 
The Breast Cancer Campaign with a 
portion of the proceeds from sales of 
this collection benefitting the Breast 
Cancer Research Foundation®.

25. Estée Lauder Limited-
Edition Advanced Night Repair 
Synchronized Recovery Complex 
II with Pink Ribbon Keychain - 
$95.00
Estée Lauder’s #1 repair serum 
helps maximize the power of 
skin’s natural nighttime renewal, 
revealing smooth, radiant, younger 
looking skin.In support of The Estée 
Lauder Companies’ Breast Cancer 
Campaign, Estée Lauder will donate 
20% of the suggested retail price up 
to a maximum donation of $310,000 
from the sale of this product 
to the Breast Cancer Research 
Foundation® (BCRF).

26. Donna Karan Cashmere Mist 
Eau de Parfum Spray - $30.00
Donna Karan Cashmere Mist Purse 
Spray offers a uniquely sensual expe-
rience on-the-go.
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Leica TL2 - $2,190
The Leica TL2 unites clean lines and 
exceptionally powerful technologies. 
Amazing picture quality, high speed 
and a cutting-edge handling concept 
that concentrates exclusively on truly 
relevant functions. Never before 
has it been so easy to take a Leica 
picture. And never before has it felt 
so good.

Flavored Chocolate Truffles in Gift 
Box - $99.99
Treat your sweetheart's taste buds to 
something spectacular. This mouth-
watering box of flavored truffles is 
handcrafted by the chocolatiers at 
Charbonnel et Walker—makers of 
some of the most delicious treats 
that England has to offer since they 
were established in London in 1875.

GIVENCHY - Medium GV Goatskin 
Bucket Bag - $2,290.00
Richly grained leather and 
antique-gold hardware elevate an 
exquisite, Italian-crafted handbag in a 
slightly structured bucket silhouette.

GIVE abcDNA Luminous Velvet 
Meditation Mat Charcoal – $495
Exclusively at ABC, the abcDNA 
luminous collection is mindfully 
handmade by local artisans in 
India. This plush meditation mat 
is rendered in rich velvet, carefully 
hand-finished with a cross-stitch 
design. Made for meditation spaces 
in hues ranging from petal to deep 
charcoal, its surface provides a 
comfortable, warm space - the ideal 
refuge for reflection and spiritual 
connection.
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31. LG SIGNATURE InstaViewTM 
Door-in-Door® Refrigerator - 
$6,999.99
The state-of-the-art refrigerator is a 
nod to the innovative spirit LG has 
taken on with their award-winning 
Door-in-Door design. They’ve taken 
it a step further, adding in the 
InstaView Door-in-Door feature, 
making the opaque compartment 
transparent with a simple knock--
allowing you to peer inside without 
having to open the door, saving you 
energy and limiting cold air loss. 
The newest technological innovation 
includes an Auto Open Door feature 
which activates as you approach the 
refrigerator, allowing for quick and 
easy hands-free access.

32. LG SIGNATURE Top Control 
Dishwasher with QuadWashTM - 
$1,699.99
The newest dishwasher in the LG 
series merges a beautifully designed 
Textured SteelTM finish with sturdy 
and sophisticated LG stainless steel 
technology. QuadWashTM with 
Multi-Motion spray arms, LG’s latest 
technology, allows you to clean every 
nook and cranny no matter what 
you’re washing from pots and pans to 
champagne glasses. Its EasyRackTM 
Plus system adjusts to just about 
any load of dishes and the Dual 
Zone wash will allow water to spray 
with two different intensities at the 
same time so it gently washes the 
dishes on the upper rack while power 
washing heavy-duty pots and pans on 
the lower rack.

33. LG SIGNATURE Dual Fuel 
Double Oven Range - $3,599.99
With 7.3 cubic feet of capacity, the 
LG SIGNATURE Ranges allow you 
to cook more in less time. Its full 
stainless steel body with scratch-re-
sistant textured finish makes for an 
impeccable exterior design enhancing 
its minimalist style to the fullest. 
To deliver the best baking results 
possible, LG has moved the heating 
element from the bottom of the oven 
to the back wall for optimal heat 
distribution, perfecting the choc-
olate chip cookie with a consistent 
browning on top and soft in the 
middle.
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34. Google Home Mini - $49
From waking up to cooking dinner, 
you will now have his own personal 
assistant with the Google Home 
Mini. The smart speaker is small and 
mighty. It does everything the original 
Google Home does, but it fits into 
smaller spaces. Put it in the kitchen 
to follow step-by-step recipes or hear 
the news in the morning; on his/her 
desk so he/she can add things to 
his to-do list, check your commute 
to work, organize your day and set 
reminders or alarms.

35. Samsung - 82" Class - LED - 
2160p - Smart - 4K UHD TV with 
HDR - $2,799.99
Sit back and enjoy diverse content 
options on this 82-inch 4K Ultra HD 
Samsung smart television. Bixby 
Voice control handles TV features, 
answers questions and operates 
smart home features, and the wide 
viewing angle simplifies viewer 
seating. This Samsung smart tele-
vision is easy to set up for gaming 
thanks to its auto game mode.

36. Oculus Go Standalone Virtual 
Reality Headset - Amazon.com 
$249.00
Oculus Go is a whole new way to 
watch in VR. With crystal clear optics 
and state-of-the-art 3D graphics, the 
headset feels more like a personal 
theater. Just put it on, switch it on, 
and enjoy the littlest, big screen 
around. Watch a movie on a 180” 
inch screen, catch a sold-out concert 
from the front row, or just hang out 
with friends from anywhere. It's por-
table, comfortable, and designed to 
be ready when you are. That means 
no wires, no PC, and no phone to 
drop in. All you have to do sit back, 
relax, and go.

37. Lifeprint 3x4.5 Photo and 
Video Printer - Apple.com $150.00
The Lifeprint 3x4.5 Photo and Video 
Printer is a Wi-Fi enabled augmented 
reality photo printer with a free app 
that allows you instantly to print 
your favorite photos and videos from 
your iPhone. Then you can watch as 
the augmented reality technology 
built into the app and your iOS 
device brings photos to life in your 
hands like magic.Using Lifeprint's 
unique Hyperphoto technology, the 
printer can print Live Photos from 
Snapchat, Vine, Twitter, Facebook, 
Instagram, Animated GIFs, and more. 
Augmented reality makes these 
moving pictures comes to life.
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